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Historical analysis of polls shows that they are not an accurate assessment of public opinion. Polls can provide sample analysis of public attitudes but they fail to measure public behaviors. It’s assumed that public behaviors are always irrational and can change over time. Most of the poll surveys usually create an illusion of precision but they do not provide sufficient analysis of truthful data and information about a future event. The CNN polls in 2016 had predicted that Hillary Clinton would win the election by a wide margin but they were in for a rude shock. Donald Trump went ahead to win the election under the republican ticket. The main problem with the polls is that they do not provide an accurate measure of the tally of votes, which shows that these polls are always inaccurate representation of the truth. 
Polls can sway public opinion because they initially create the illusion that a particular candidate is going to win the election. This is illusion is always bad for the election as the people will always vote in that particular direction as they consider that candidate would win the election. It’s true that the overabundance of accessible information leads to inaccurate polls. This is due to the existence of the generation and also percentage of error which inaccurately represents a particular population. The percentage of error in these polls have continued to rise over the years, which is a major indicator that the polls are not accurate representation of the truth. The random selection of information from large populations can also be misleading because it fails to provide accurate representation of personal information that has been represented in each of the polls (Dimock, 2020). 
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